


Training and raising awareness among all employees on the
matter.

Vinci companies have created a number of modules to train
employees and raise their awareness about the importance of
protecting biodiversity.

M Vinci is committed to:

* Continuing and developing the biodiversity training
and awareness raising campaigns established in the group’s
companies at all levels of management.

Developing training and awareness raising campaigns for
our partners on methods and best practice relating to ecolo-
gical engineering.

* Involving stakeholders in the training and awareness
raising campaigns carried out and raising awareness among
employees around the particular challenges of working with
stakeholders on projects to protect biodiversity.

e Clarifying and distributing signage specifically focusing
on challenges relating to biodiversity on worksites and the
group’s operations.

Developing new solutions in order to integrate biodiversity
challenges into the group’s business and operations.

Vinci companies are working on actively integrating biodi-
versity challenges into their operations, which drives them
to develop specific techniques, methods and tools to reduce
their environmental impact.

Developing the start-up Urbalia (a partnership between
Agro Paristech and Vinci) has helped to include biodiversity
considerations right from the design phase of development
projects in and around city centres.

It has also made it possible to encourage clients to review
their building and infrastructure projects in order to integrate
elements promoting biodiversity. The group’s companies
have also enhanced their expertise in ecological engineering,
in particular for Eurovia and for Vinci Construction Terras-
sement under the Equo Vivo brand. The investments made
in infrastructure regeneration work is going a long way to
develop the industry and expertise.

Since 2010, Vina Autoroutes has invested over €150
million in this area, making it one of the main ecological
engineering programme managers in France for ecological
restoration projects.

M Vinci is committed to:

* Promoting these solutions and developing the resources
devoted to research and innovation on the projects. Develo-
ping partnerships around ecological engineering solutions,
i particular with companies specialised in professional
integration and innovative companies

e Strengthening the measures to combat pollution,
especially light pollution in the infrastructure and buildings
it operates

* Reducing the use of plant protection products in both
the construction and operations business of the companies
within the group

* Encouraging sub-contractors and suppliers to adopt
biodiversity friendly methods (supplying locally grown
plants, adapted construction and sanitation methods to cer-
tain environments, €tc.).

Strengthening partnerships established with stakeholders
in this area.

The group companies are working with local stakeholders
throughout the design, construction and operation phases
of projects in order to avoid and reduce their impact as
much as possible.

They are also involved with many think tanks and
decision-making bodies on the subject of biodiversity in
France, (FRB, U2B club, CILB, special commissions within
the FNTP, EGF BTD, etc.), which enables them to enhance
knowledge and expertise among companies within the
industry.

M Vinci is committed to:

* Systematically involving experts from outside the group
(organisations, consultancy firms, start-ups, teaching and
research centres, etc.) in the implementation of measures to
promote biodiversity.

* Involving these partners in the biodiversity training
rolled out throughout the group to instil a culture of
dialogue and consultation.

e Continuing and strengthening the presence of think
tanks and local, national and international professional
networks in order to communicate best practices among
players in the construction industry:.

All of these commitments are monitored for the purposes of
the annual report and are subject to verification by a third

party.

photo credit: Richard Nourry / Vinci
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ACT4NATURE PARTNERS

Business networks

EpE, a key player for voluntary commitments.

entreprises | pour Fenvironnement L€ act4nature concept sprang from EpE’s biodiversity committee. At the end of 2016, under the
chairmanship of the Director for Sustainable Development of RTE, the French high power network
operator, it was decided to work at scaling up corporate action to address this issue. To do this, involving

the CEOs of the members appeared as the best forward way... but proved challenging.

act4nature has its origins in this thought process, which has involved the participation of many highly proactive partners.
Their role has been instrumental in providing a scientific basis for the shared commitments, voicing public expectations with
regard to how business should handle the issue, incorporating the initiative into national and regional biodiversity strategies,
and mobilizing other corporate partners from their networks.

Factors both internal and external to EpE have contributed to this unique approach.

The Association Frangaise des Entreprises pour 'Environnement (EpE), established in 1992, is a forum for business leaders,
corporate executives, and environmental managers who share the vision of the environment as a source of progress and
opportunities to discuss their best practices and jointly develop effective methods to better integrate the environment into
their strategies and operations. The work of the commissions also allows to exchange with experts from the scientific
community, NGOs, and occasionally public authorities.

EpE is currently led by Jean-Dominique Senard, President of Michelin.

EpE’s shared project enables its members to anticipate societal expectations on environmental issues, particularly nature
conservation. This state of mind - the concern for concrete achievements, ambition, and sharing of best practices - has guided
the steering committee of act4nature.
A propitious domestic political agenda, upcoming international reviews and deadlines, strong societal expectations, and
the already considerable experience of many members have encouraged companies to factor biodiversity into their business
models and operations more quickly.

Corporate players have known ever since the 2015 Business & Climate Summit and COP21 that they can offer solutions and
contribute to the ambition of a global agreement, provided that they work together. Our aim is to create a similarly powerful
initiative in favor of nature across the globe. The results of this first step wave have been promising.

As a French partner of the World Business Council for Sustainable Development (WBCSD), EpE has launched the interna-
tionalisation of act4nature.

Time is running out and all resources must be mobilised to act for nature as part of an approach that extends beyond merely
the most remarkable species and spaces. act4nature is about ordinary biodiversity in which everyone has a role to play.

WWW.Epe-asso.0rg
@epe_asso
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Afep stands for Association frangaise des entreprises privées (French association of large companies).
::'_-.:- afep It was established in 1982 and its members are large multinational companies operating in France. It is
a based in Paris and Brussels.
The objective of the Association, whose President is Mr. Laurent Burelle, CEO of Plastic Omnium, is to
foster a business-friendly environment for the development of sustainable economic activity, and to advo-
cate the member companies’ vision to the French authorities, European institutions and international organisations. Afep has
120 member companies. They employ more than 2 million people in France and 8.5 million people throughout the word.
Since the year 2000, the Association addresses environmental, climate and energy issues.
Afep helped mobilise business in support of biodiversity in the early 2000s, first of all by encouraging greater awareness for
operating sites. With the support of the Minister responsible for the environment and other companies’ networks, it set up
a publication entitled "Biodiversity, an opportunity for your operating sites". Since then, the Association has continued to
help business get to grips with the issue of biodiversity by working with pioneering companies in the broader field of raw
materials and products/services.

The Association also played an active role in supporting the emergence of the Foundation for Research on Biodiversity.
It also supported with companies the creation of the "Intergovernmental science-policy platform on biodiversity and ecosys-
tem services" (IPBES) which makes it possible to build up knowledge on biodiversity at the global level.

Afep contributed to legislative debate on the directive on environmental responsibility and its transposition into French law.
It also worked on biodiversity-related legislation.

Afep supports many initiatives and corporate undertakings (climate, circular economy, sustainable cities) and has mobilised
the Chairpersons of the major corporations in support of the act4nature biodiversity commitments, building positive synergies
with suppliers, customers and partners.

The act4nature initiative shows that the biodiversity issue is taken extremely seriously by companies in a view to ongoing
dialogue, creativity and efficiency.

www.afep.com

MEDETF is the first network of entrepreneurs in France covering all company sectors and sizes. It puts at
the core of its action the creation of jobs and sustainable growth, promotes entrepreneurship and defends
free enterprise.
MEDEF With its large diversity of local climates and ecosystems both on the mainland and overseas, France
is a major international hotspot for biodiversity. This exceptional heritage is endangered. Biodiversity
is subject to a very fast and worrying erosion which represents a challenge as important as climate change.
Reacting to this phenomenon and going beyond the sole objective of conservation, France committed itself to a process of
restoring biodiversity.
Restoring biodiversity implies behavioral changes, innovation efforts, and sharing good practices. These create tensions but
also opportunities for both business and concerned stakeholders.
MEDETF is convinced of the importance of protecting biodiversity and the need to mobilise business to help restoring it that
will not be possible without business’ involvement. More and more businesses are developing their expertise, innovating and
concretely committing themselves to this aim. As essential stakeholders and partners located across the territory who have
solutions to offer, business must be systematically involved in public initiatives taken with regards to the preservation and
restoration of biodiversity.

MEDEE for its part, is involved in preserving biodiversity since the Grenelle Environment forum.This commitment was
notably concretized by:

- The development of a commitment plan to the National Strategy for Biodiversity for companies which has received
support from public authorities;

- The publication of two brochures for companies and professional federations.

MEDEEF also supports many initiatives and actively contributes to many dialogue bodies, most of which are now united in
the National Committee for biodiversity.
Regarding the restoration of biodiversity, 2 priorities must be followed:

- Getting recognition for and promote business’ know-how and good practices;

- Involving business towards setting realistic objectives.

http://www.medef.com/fr/
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Alliance pour
la Préservation
des Foréts

The Alliance for the Preservation of Forests gathers private companies engaged in the fight against
deforestation and the preservation of remarkable ecosystems.

Created in May 2018, the Alliance for the Preservation of Forests is an initiative led by the French
Alliance for a Sustainable Palm Oil. Its various studies and activities aimed to develop the sustainable palm
oil sector over the last 5 years have led to this conclusion: supply chains approaches, developed in silos
so far, have not yet been effective in halting deforestation. It is urgent to act collectively!

The scientific community and NGOs also share this conviction: only a multi-sector approach can curb deforestation.
The Alliance for the Preservation of Forests aims to mobilize engaged FMCGs and retailers, users of commodities having
an impact on deforestation (cocoa, coffee, wood, soya, rubber, palm oil, paper ...), towards a triple objective:

* Achieve more effectively the "Zero Deforestation" target by 2020;

* Share the monitoring tools, projects, resources, etc., among all the stakeholders, and implement multi-sector "territorial
projects";

* Contribute actively to the National Strategy to Fight against Imported Deforestation promoted by the French
government through the creation of a common platform (NGO - Public - Private) and the creation of a support fund for producing
countries for fight against deforestation.

The Alliance for the Preservation of Forests offers to its members:

1 - Forum for exchanges and collaborations between engaged members wishing to preserve and restore forests.

2 - Support of best Practices Implementation by providing necessary skills and tools to our members, in particular
on traceability and stop deforestation commitments assessment.

3 - Communication with consumers and independent third parties on the progress of our commitments.

Our approach is in line with COP21 Paris agreements, the United Nations Sustainable Development Goals (SDGs),
the New York Declaration on Forests and the Amsterdam declarations.

http://alliance-preservation-forets.org/

The "College des Directeurs du Développement Durable” (C3D), created 10 years ago, brings together
( D nearly 130 sustainability and CSR directors, coming from various companies or public organisations.
3 The C3D, representing more than 2.5 million people employed in France, is fundamentally involved in
economic dynamics and innovation. The C3D, chaired by Fabrice Bonnifet, Sustainable Development

and QSE Director for the Bouygues group, is also truly committed to preserving biodiversity.

How does biodiversity benefit humans? The answer is obvious for a fruit juice manufacturer, a pharmaceutical company
or a coffee brand. But it is still true for IT services companies, banks or insurance companies. All organisations are directly
dependant on biodiversity, if only because they are unable to replace what are called "ecosystem services" - that is, rendered
by nature — which until now seem free. Are we able to be at least as effective as the leaf of the tree, bacteria or oyster
when building photovoltaic energy, sanitation or ultra-high resistance ceramics? We invest, collectively, dizzying amounts in
the artificial intelligence, the quest for exoplanet or the almost eternal youth. What if investing in biodiversity restoration
was the best investment?

Let’s be modest for a moment. We, collectively, have a lot to learn from nature before we hope to "benefit from it". Nature
could give us knowledge, innovation and patents: if the argument of "economic gain" is the only one that could help things
change then let’s use it. Yes, each saved species increases the value created collectively AND the value that can be generated
by the companies - provided they contribute to the restoration of biodiversity. If we want biodiversity to be considered as
an "ally" for business, it is up to us to give it a concrete role in economic models and in particular those of the territories -
sanitation, fight against heat islands, drinking water management, etc. Many other direct "gains" are to be expected from the
restoration of biodiversity; all of which will be positive for companies: working on the design or composition of products
via biomimicry means rethinking them in terms of quality, savings and efficiency. Questioning the origin of materials helps
to strengthen links with suppliers, increase transparency and work with confidence. Cooperation, networking, resilience
through collective approach, learning and employment: integrating the topic of biodiversity into business strategy contri-
butes to innovation through their economic and societal transformation.

This is why the C3D has chosen to contribute to this dynamic by being a partner of act4nature, in order to play its catalytic
role through its members and its emulator role within companies. What is most valuable is priceless: we will have no pride
in contributing to the depletion of biodiversity, let us be an actor of its restoration.

http://www.cddd.fr/
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FINANCE

FOR TOMORROW
by Paris Europlace

Finance for Tomorrow is the initiative launched in June 2017, within Paris EUROPLACE, to make green
and sustainable finance a key driving force in the development of the Paris Financial Centre, and to position
it as the international hub on these issues. Chaired by Philippe Zaouati, CEO of Mirova, the initiative now
gathers more than 60 members. The development of green & sustainable finance should contribute to redirect capital
flows towards a low-carbon and inclusive economy, in accordance with the Paris Agreement and the UN's

Sustainable Development Objectives (SDGs).

Finance for Tomorrow aims to promote the preservation of the environment and natural capital by uniting the actors of the
Paris Financial Centre around common objectives, based on the unique French expertise on this area. French financial players
have been pioneers in the definition of methodologies to set up natural capital financing. Finance for Tomorrow values this
expertise and supports the players ready to commit to biodiversity by engaging them into a dedicated working stream.

Finance for Tomorrow will also highlight biodiversity and showcase the act4nature initiative in the Global Roundtable
and the Climate Finance Day, during the "3 Days for Sustainable Finance", organised with UNEP FI in Paris on November

26-28, 2018.

https://financefortomorrow.com/
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Network France

Global Compact France is an association that brings together organisations committed to corporate social
responsibility under the auspices of the United Nations. It gathers nearly 1,200 companies and more than 100
non-profit organizations in France.

Global Compact France is the local network of the United Nations Global Compact, which promotes ten universally
recognised principles for building more stable and inclusive societies. As a voluntary commitment framework, an
international standard, an exchange platformand for collective action, the UN Global Compact s the largest global

initiative on corporate social responsibility with more than 13,000 participants in more than 70 countries.

After the adoption of the United Nations Sustainable Development Goals (SDGs) in 2015, the Global Compact's mission,
along with other civil society actors, is to promote the 2030 Agenda towards companies.

Biodiversity is one of the conditions necessary to achieve the SDGs and several goals of the 2030 Agenda. In these efforts
to preserve biodiversity, businesses and all stakeholders have a key role to play. Support act4nature send this message to
companies, whatever their size.

www.globalcompact-france.org
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~ As a multi-actor association, Orée has for more than 20 years managed and brought together a network
“ r e e of over 180 committed actors (companies, local authorities, professional and environmental associations,
academic and institutional organisations, ctc.). As a "think and do tank", the association also develops
temickres a common thought-process based on good environmental practices and tools for an integrated manage-
ment of environment on a territorial scale. Orée’s work is structured around 3 main priorities, including

Biodiversity and Economy.

@

Supporting and enrolling in act4nature was therefore a spontancous process for Orée, which is pioneer in assisting
businesses in their initiatives to support biodiversity. Indeed, it is necessary to help businesses in their process of integrating
the dynamic of living systems in economic activities. Thus, many adherents of the association joined act4nature.

The association is very pleased with commitments like act4nature, and will endeavour to promote this kind of initiative
on national and international levels.

Orée is also the pivot of the French Initiative of the Global Partnership for Business and Biodiversity (GPBB), steered by
the Secretariat of the Convention for the Biological Diversity (CBD). In this context, the association manages the French
platform and is a part of GPBB executive committee.

http://www.oree.org
http://www.entreprises-biodiversite.fr/

Orse, the French 'Observatory for corporate social responsibility' founded in 2000, is a multi-stakeholder
non-profit organisation which supports companies on their CSR strategy. Its network consists of com-
panies, unions and professional bodies. With them, Orse anticipates the broader trends ahead and brings
together all the various functions of an organisation around CSR, providing tools, keys to understanding
and best practice analysis for actors in the field of CSR.

The energy and ecology transition demands that company governance evolves and is an incentive for creating new modes
of financing linked to CSR criteria. It also requires one to abandon thinking in silos in order to reflect on the challenges
and solutions which can meet the transition in a cross-functional way. The climate change challenge should in particular be
approached in terms of its connection with water, agriculture and also biodiversity. Orse and its members are very active on
these topics.

Within this community of committed actors, Orse's activity is characterised by actions aimed at gathering close to thirty
people from the financial sector, from banks, insurers and their professional bodies, to consider how best to take into account
ESG criteria, of which biodiversity is a part, in policy-making for investment and financing. The sector has in particular
sought Orse's support to publish the document "Better financing and insurance for the energy transition” (https://www.orse.
org/nos-travaux - in French) which lists evidence, concrete solutions for companies, local authorities and for individuals.
Orse is a partner in France of Climate Finance Day, Finance for Tomorrow and Paris Europlace, facilitating the dialogue
between issuers and investors, promoting a broader vision of CSR. It is within this context that Orse supports #act4nature:
the cost of inaction will be higher than the cost of supporting biodiversity.

Nonetheless, the awareness raising around a realisation that is to this day still not shared by all needs to continue.

WWW.Ors€c.org

@ObsRSE
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ACT4NATURE PARTNERS

Public organisation

AGENCE FRANCAISE The French Biodiversity Agency (AFB) was founded on 1 January 2017 by the Law for the Recovery of
pour LA BIODIVERSITE Biodiversity, Nature and Landscapes (Law N°2016-1087, 8 August 2016). As a public institution within
the Ecology Ministry, the Agency supports the implementation of public policies in all fields concerning

ETABLISSEMENT PUBLIC DE L'ETAT

the knowledge, conservation, management and restoration of biodiversity.

Under the umbrella of the ministry of environment, the AFB supports public biodiversity stakeholders
and works closely with private stakeholders. The AFB is mandated to mobilise civil society for it to increase its commitments
for biodiversity in view of the coming national and international events up to 2020 such as the World Conservation Congress

or the 15th CBD COP.

In order to limit Biodiversity losses, the commitments of everybody and at all levels is essential. That is why AFB supports
the act4nature initiative carried by private companies and participated in the building of common commitments for
Biodiversity. This action is a first step towards the new commitments mechanism for private companies for biodiversity within

the National Strategy for Biodiversity Framework and the Biodiversity Action Agenda.

www.afbiodiversite.fr

4 organisations merged to form the agency:

- the Marine Protected Areas Agency

- the ATEN

- the National Agency for Water and Aquatic Environments
(ONEMA)

- the French National Parks

]. O national parks 22 5 million euro

affiliated with the Agency annual budget

1 300 agents spread

throughout continental France
and the overseas territories,
including over 600 environmental
inspectors

7 5 agents

within the UMS Patrinat
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ACT4NATURE PARTNERS

Scientists partners

ﬂ: RB Just as IPBES reports are highlighting the dramatic situation for biodiversity, the Foundation for
FouR LA RECHERCHE Researchon Biodiversity (FRB) hereby acknowledges and supports the commitment of more than 60 French
corporate directors to the fight against the deterioration of our biodiversity and for a more sustainable use

of our natural resources and biodiversity valorisation.

The economic world impacts biodiversity and our biological resources. It also depends on them. Climate
regulation, water purification, pollination, pest control, food provision, wood, contributions to human health and citizen
well-being... so many resources are taken from the ecosystems by humans. The need to respond to the double challenge of
the deterioration of our biodiversity and climate change will deeply influence economic models as well as industrial practices.
To this end, companies have a greater need for scientific knowledge than ever before.

The FRB was founded in 2008 at the initiative of the French Ministries of Research and Ecology by eight research institu-
tions. They were later joined by LVMH, Ineris and University of Montpellier.

The original nature of the FRB lies on its role as a liaison between the scientific community; civil society and the business
world, in particular. Its goal: to overcome the scientific challenges of biodiversity together.

http://www.fondationbiodiversite.fr/fr/

Founded in the wake of the French Revolution, the Muséum National d'Histoire Naturelle is rooted in
a long tradition of scientific excellence. Year after year, it has gained a reputation as a major hub of
research and dissemination of knowledge. At the crossroads of learning, the Muséum is unique in consisting

. of museums, botanical gardens, zoos, research facilities and a university. Underlying it all is a common
MUSEUM aim: to explore life’s diversity and grasp the ties between humankind and the natural environment that
e surrounds us. Ultimately, it is to better understand nature in order to better protect it.

Heir to the Enlightenment, which sought to provide access to knowledge for all, the Muséum’s missions have expanded over
time. As the custodian of naturalist collections dating back centuries, it bears witness to the past and provides an unparalleled
view of the global changes currently underway. Over the course of four centuries, it has become the privileged observer of
environmental trends as well as the adaptive strategies put in place by nature to cope with them.

It is therefore entirely in keeping with its missions that the Muséum adheres to the act4nature corporate initiative launched
by EpE (Entreprises pour PEnvironnement). The Muséum, pleased to provide input on issues central to society and offer
independent expertise on matters of biodiversity conservation, is proud to participate in the initiative and pursue its charge,
at the interface between science and society, of raising awareness.

http://www.mnhn.fr
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ACT4NATURE PARTNERS

Environmental NGOs

GOODPLANET An extension of Yann Arthus-Bertrand’s artistic work and commitment to the environment, GoodPlanet,
FOUNDATION 2 recognised public interest foundation, aims to make ecology a central issue in order to encourage people
to take concrete action for the Earth and its inhabitants.

Created in 2005, the GoodPlanet Foundation develops artistic (7 billion Others, HUMAN, etc.) and educational projects to
raise awareness among the general public worldwide.

Through its United Carbon Action Programme, the GoodPlanet Foundation has supported 18 solidarity and environmental
projects in 12 countries, enabling the construction of some 6,000 biogas reservoirs, the installation of 10,000 solar cookers,
and the construction of 7 bioclimatic schools. All together, these projects have benefited over 150,000 people.

In 2015, GoodPlanet launched the programme "The solution is on the plate!", which promotes 60 solutions and
100 concrete initiatives for responsible food consumption, taking into account pleasure, public health and climate protection.
In July 2015, Paris City Council entrusted the Domaine de Longchamp to the Foundation for a 30-year period. The first site
dedicated to ecology and solidarity in Paris, inaugurated in May 2017 and free and open to all, the Fondation GoodPlanet
promotes generosity, learning and sharing.

The GoodPlanet Foundation has been awarded the IDEAS Label for its financial transparency, good governance and
efficient programmes.

https://www.goodplanet.org/fr/

France Nature Environnement (FNE) is a community based federation of French environmental asso-
ol ciations in France & Overseas. ENE relies on more than 50 years of experience as one of the leaders in
FRANCE NATURE consultation, decision-making and stakeholders' engagement on environmental issues.

ENVIRONNEMENT It is best known for its global-multi-thematic expertise and a sound territorial background.
Defending the environment since 1968, France Nature Environnement has earned the trust of +3500 NPOs gathered under
71 federations that bear its flagship, works alongside +30 major public/private partners and sits in more than 450 French
& European decision committees.

https://www.fne.asso.fr/
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POUR L NéTURE and Humanity) is an apolitical and non-confessional non-profit organisation.

Gt par St It is now chaired by Audrey Pulvar, a French journalist and former TV and radio anchor.

// ﬁ\\ FONDATION Created in 1990 by Nicolas Hulot, a famous French environmentalist, the FNH (Foundation for Nature
‘///,% 0)
The FNH acts independently to accelerate changes in individual and collective behaviours, bringing out
and enhancing solutions for the ecological transition of our societies. For the FNH, protecting the envi-
ronmental and climate transition should no longer be a theme among others but be the heart of public and private action.
In order to carry out its mission, the FNH:
* Conducts research and advocacy work with its Scientific Council and its network of high-level multidisciplinary
experts.
* Accompanies the actors of change by supporting and enhancing, in France and internationally, promising initiatives
for the future to multiply and develop them on a larger scale.
* Creates citizen-mobilisation campaigns so that everyone can be the driving force of the ecological transition.

We believe the commitment of companies in favour of biodiversity is an essential link to be supported and fostered.
In preparation for the UICN World Congress to be held in Marseille in 2010 we believe it is imperative to foster, support and
allow to magnify any improvement process. Each initiative contributes its share of solution; only together we can contain
this challenge for civilization.

http://www.fondation-nature-homme.org/

}’ "*w Humar}ité et Biodiversité (H&B), a natiqnal association under the Law of 1.901, created il'l '1976, is

hum aml:e ot biodiversité rccognlsed to be of public uFlhty, 'and is approved under Nature protection by ic Ministry for

‘““L“:.:“‘”‘“E‘i"f“!”"" Environment. It has been chaired since March 2015 by Bernard Chevassus-au-Louis, who succeeds

Hubert Reeves and Théodore Monod. It is headed by Sandrine Bélier. Since 40 years, our main objective

is that greater account be taken by all, of the indivisible synergies and links between human beings and
biodiversity.

Our association's credo is to place biodiversity at the heart of our societies. Preserving and respecting the diversity of Life

in a humanistic approach, integrating biodiversity uptake in all sectors of activity, fostering the development of biodiversity

throughout the whole territory, but also mobilising the society as a whole, these are the four key objectives of Humanité et
Biodiversité.
Our action

» Awareness raising: sharing knowledge via publications, conferences, advocacy and training actions for the general

public.

¢ Influencing decision-makers: we propose to the Government, to private and public decision-makers, on a daily basis,
concrete, efficient and fair solutions for both public and private policies. We mobilise our expertise and know-how for the
preservation of non-human species and natural areas, but also for the consideration of biodiversity in the policies linked to
food, health energy, climate change, transport, etc.

*Taking concrete action: we carry out field work in favour of biodiversity by guiding a network of "Oasis Nature"

(more than 800), through partnerships with Authorities, schools, businesses, and thanks to a mobilising, community-driven,
website.
H&B, which is associated to the undertakings of act4nature, will support the companies' ambitious and measurable com-
mitments, in order to contribute to the preservation and recovery of biodiversity, in France and worldwide. We are ready to
accompany and support the firms which commit to the National Strategy for Biodiversity, those firms which commitment
will include follow-up indicators and a genuine evaluation of the impact on biodiversity of the actions they commit to
implement.

http:www.humanite-biodiversite.fr/
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LPO is the official representative of BirdLife International in France, a global alliance of more than
120 NGOs worldwide

Faced with the 6th mass extinction that we face, the time is no longer to heal, to repair a bruised
nature, to win a few small wins, but to reverse the trend. This challenge cannot be met without collective,
constructive and pragmatic consultation.

France is among the 7 countries with the largest number of threatened species in the world, which gives it a strong
responsibility for biodiversity. 32% of vertebrate species are now declining in population, 40% of mammal species have seen
their range fall by 80% between 1900 and 2015, more than a third of rural birds have disappeared in 15 years. We must act
quickly:

By joining act4nature, LPO contributes to the objectives set by the international community on biodiversity through
wide-ranging dynamic involving companies from all sectors, their collaborators and more generally the general public.
Chaired by Allain Bougrain Dubourg, IPO is one of the leading conservation associations in France. With more than 46,000
members and a network of local associations active in 79 departments, it acts daily to safeguard biodiversity from its vocation
of protecting birds.

Its activity revolves around three major missions that are:
* The protection of species through the implementation of national plans for the restoration of some of the most
endangered birds in France, the coordination of European programmes for the protection of species and the reintro-
duction of endangered birds.

* The preservation of spaces: LPO is one of the main national conservatories of natural areas, particularly in wetlands,
of which it is one of the major historical managers. In addition, with more than 25000 registered users (40,000 ha),
the LPO Refuges are the leading network of ecological gardens in France.

* Education and awareness: LPO offers more than 5,000 animations and educational programmes per year.

https://www.lpo.fr/

)‘( Noé is a French Non-profit NGO established in 2001 that aims at conserving biodiversity around the

— world through field-based conservation programmes. To carry out our objectives and work on the root

Im causes of the disappearance of species, over-exploitation and consumption of natural resources, Noé
implements conservation programmes for the protection of endangered species, the conservation of
natural landscapes, as well as training programmes and raising awareness, so as to promote more respectful

behaviours from each one of us towards our environment.

Through its conservation programmes, No¢ is active in France and around the world with the aim to reconnect man and

nature.

Thus, alongside major NGOs who work for the preservation of emblematic species, Noé works to protect the ordinary
biodiversity of which we so heavily depend on, in our everyday lives, by the many services it provides us.

Through the initiative act4nature, EpE proposes to complete its action of raising awareness amongst companies by involving
them through concrete commitments in favour of biodiversity. No¢ totally encourages this action.

Drawing from our experience in supporting companies from different fields of activity; it has seemed natural to us to contri-
bute to this unifying initiative, in particular by communicating as widely as possible via our networks.

In addition, the EpE initiative perfectly complements Noé's upcoming national campaign "Let's recreate the France of
Nature!", based on the mobilisation of all stakeholders at all scales of the territory for the implementation of programmes
aiming to restore ordinary biodiversity.

The two initiatives of EpE and Noé share the common objective of stimulating a sustainable dynamic of mobilisation and
action in favour of biodiversity, in order to initiate deep changes in our habits and consumption patterns.

http://noe.org/
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-~ Created in 1992, the IUCN French Committee is the network of organisations and experts of the Inter-
JUCN | &oneh e  national Union for Conservation of Nature in France. This democratic membership union is a unique
partnership, bringing together 2 ministries, 8 public organisations, 42 non-governmental organisations,
and more than 250 voluntary scientists and experts, who meet in specialised commissions and working
groups. Due to its mixed composition, the IUCN French Committee provides a unique platform for

dialogue and expertise on biodiversity issues, which also involves local authorities and private companies.

The TUCN French Committee is involved for 10 years in several partnerships with private companies (Edf, Engie, Veolia,
Ciments Calcia-GSM, Eqiom, EOccitane), working together to draw up and implement specific policies on biodiversity.
Assessment of impacts and dependencies, strategy and action plans, commitments for the French National Strategy for
Biodiversity, training and awareness actions, implementation of operational guidelines, are all actions implemented with its
partner companies.

Moreover in 2009, the TUCN French Committee created a "Business & Biodiversity" working group, bringing together its
partner companies, its members and experts. It aims to share experiences and knowledge on topics of common interest to
advance companies (biodiversity reporting, biodiversity offsets, employee mobilisation ...).

It is quite naturally that the IUCN French Committee has contributed to the elaboration of the act4nature initiative
to engage more companies, collectively and individually, on biodiversity issues.

http://www.uicn.fr

In just over 40 years, half of a human life, 60% of all the vertebrates (mammals, birds, fish, reptiles,
amphibians) throughout the world have disappeared. We are experiencing the sixth mass extinction: the
last one saw the dinosaurs disappear.

Artificialisation of the soils, deforestation to cultivate soy or palm oil, mining operations, overfishing,
plastic pollution, climate change or the use of pesticides: human activity is the main cause of this ex-
tinction. Business as usual is not possible anymore to deal with this situation. If we want to reverse the trend, all the actors
having an impact on nature must act, because our prosperity relies on the good condition of nature. According to WWE
companies must therefore commit now. It is both an ecological and an economic necessity.

Their business models are on the line since tomorrow’s economic actors will have to comply with the Earth’s boundaries.
Today, WWEF France partners with act4nature to encourage companies to recognise at the highest level the fundamental role
of nature in the economy, and to publicly commit to action. Act4nature is an important milestone in the set-up of a positive
dynamic among the private sector. Joining this initiative is not an end in itself. It is the first step towards the implementation
of concrete actions that will enable business models to align with a new trajectory: bending the curve of biodiversity loss.
WWE France will follow the implementation and the progressive ramp-up of the ambition of those commitments

https://www.wwt.fr/
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COMPLEMENTARY LIST OF COMPANIES WILLING TO COMMIT

The companies listed below subscribe to the common commitments act4nature

and will write their individual commitments before the end of 2019.

Constellium

Crédit Agricole
Eqiom

Groupe Casino
LOccitane

Maisons du Monde
Natixis

Vallourec

All the companies are now invited to engage in act4nature:

engagement@act4nature.com
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