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Individual commitments
Act4Nature International — 20XX
Company: x
CEO (first and last name, job title): x
Business sector: x

This template is designed to support you in drafting your commitments. Please send them to us in Word format, in French. PDF and English versions will be requested at a later stage, and we will take care of the formatting. We encourage you to be concise, to avoid commercial language, and to add footnotes or hyperlinks where useful.
1. Company presentation
(300 words maximum)
Provide a concise overview of your company and its sectors of activity (e.g. number of employees, countries of operation, turnover). Please insert a hyperlink to your website on the first mention of your company's name.
Briefly describe how biodiversity is embedded in your governance: which C-suite or board-level body is formally responsible for approving and overseeing delivery of these commitments, how often progress is reviewed at that level, and how this connects to operational implementation (e.g. sustainability committee, board member, reporting line to CEO/COMEX).  

2. Materiality assessment
(350 words maximum)
Indicate what your materiality assessment reveals in terms of impacts, dependencies, risks and opportunities related to biodiversity, and how these link to your commitments. If you have a public materiality matrix, include it in this section.
Provide a concise summary of the main findings of this assessment and how they have shaped your biodiversity commitments, ensuring that each issue identified is addressed by at least one commitment.

3. Evolution of commitments
(350 words maximum)
If your company is renewing its commitments, describe the main changes compared with the previous version, distinguishing new commitments from those already under way.
Use the symbol NEW for a new commitment, and for a previous commitment that has been renewed and increased in ambition; explain this key in the text. 
Please also confirm that you have responded to Act4Nature's progress reviews, available in the drop-down menu under the Commitment reports tab on the website, together with the validity period of your commitments (e.g. 2027-2029).


4. Individual commitments grid
Depending on the timeframes chosen, indicate the expected completion year for each commitment (start, middle or end of year). Once this period has elapsed, new commitments may be defined and submitted for assessment by Act4Nature International's partners.
Commitments should focus primarily on biodiversity; a few concrete and measurable climate commitments may also be included. Please provide baseline values to track progress. Open-ended ("permanent") commitments are not accepted: they must be geared towards short- and medium-term action.
Your commitments should in particular aim to avoid and reduce your negative impacts on nature, based on the material impacts, dependencies, risks and opportunities identified. Where possible, your commitments should collectively cover the impacts, dependencies, risks and opportunities identified in your materiality assessment. It can be helpful to check your materiality assessment against the grid as a whole before submitting, to see whether any material findings aren't yet reflected in a commitment.
Each of the 10 common commitments should be addressed at least by one individual commitments or explained if not (the "comply or explain" principle). 
There is no minimum number of commitments required, but each must meet the SMART criteria. 
	Commitment 
(title and key actions)
	Link to common commitments
	Scope
	KPI/Metric
	Measurable SMART target
(including baseline)
	Deadline

	Pillar 1 — xxx

	1.1 XXX
	X-X-X
	XXX
	XX
	XX
	XXXX

	1.2 XXX
	X-X
	XXX
	XX
	XX
	XXXX

	Etc.
	
	
	
	
	


Example
	Commitment 
(title and key actions)
	Link to common commitments
	Scope
	KPI/Metric
	Measurable SMART target
(including baseline)
	Deadline

	Pillar 1 — Awareness and training

	1.1 Train our employees on biodiversity issues by XXXX.
	8
	Group
	Number of employees trained on biodiversity
	All employees across the group (xxx employees in xxx) have attended at least one training session (baseline: xxx employees trained)
	End XXXX



5. Joining “It’s Now for Nature” (Business for Nature)
“It’s Now for Nature” is a joint global campaign developed by Business for Nature. It aims to rally all businesses to act on nature. 
Through the Nature Strategy Handbook and the It’s Now for Nature Accelerator, the campaign supports businesses and financial institutions to develop and publish a nature strategy – from core business strategies that embed nature through to standalone nature strategies. This enables them to make a meaningful contribution towards the global goal to halt and reverse nature loss by 2030.
Over 40 companies are currently featured on the It’s Now for Nature website, many of which also hold commitments through Act4Nature International. To streamline reporting and reduce the time required to join both initiatives, the information outlined below will help you align your efforts across both frameworks.
If you are interested in having your full nature strategy reviewed for inclusion on It’s Now for Nature, please complete the following information:
[image: Logo

Description automatically generated]☐ Our company would like to be put in touch with BfN regarding the "It's Now for Nature" campaign
☐ Our company is already part of the "It's Now for Nature" campaign
[image: ]Cross-reference to Business for Nature's "It's Now for Nature" minimum criteria
(for companies seeking BfN recognition), fill in the following to confirm your strategy has:
	BfN minimum criterion
	Covered?
	Where (section / page)

	Materiality assessment identifying material impacts, dependencies, risks and opportunities
	Yes / No
	e.g. §2, p.X

	SMART targets aligned with materiality findings
	Yes / No
	e.g. §4 grid, all pillars, p.X

	Actions to achieve SMART targets (avoid/reduce negative impacts)
	Yes / No
	e.g. §4 grid, "Key Actions" column, p.X

	C-suite or board approval and responsibility for delivery
	Yes / No
	e.g. §1, p.X


After you submit your strategy to It's Now for Nature, Business for Nature will review it against the four minimum criteria, a process that takes about 8 weeks. If it meets the criteria, we'll feature it on the It's Now for Nature website and notify you by email; if we need more information or it doesn't meet the criteria, we’ll contact you by email.
6. Ressources and contact
To help you prepare your commitments, please consult the resources available here. 
We also recommend reviewing the commitments already made by member companies, accessible via the logos of registered companies here. 
For any questions, or for an informal review of a draft set of commitments ahead of a submission round: engagement@act4nature.com. The calendar of the year's three commitment submission rounds is available here. For further information on It’s Now for Nature, please contact Lizzy.Elli@businessfornature.org.
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